
 
Memorandum 

Date: July 18, 2014 
 
To: Bruce D. Glasscock, City Manager 
 
From: Amy Fortenberry, Director of Parks & Recreation 
 
Subject: 2014 Suburbia Music Festival Summary 
 
 
 
 
 
At the July 28, City Council Meeting, I will provide a summary of the 2014 Suburbia music 
festival that was held at Oak Point Park and Nature Preserve, May 3-4. I will include some 
images from the festival, neighborhood response, noise complaints, and positive feedback and 
reviews. Additionally, the economic impact figures will be shared with you at this time.  
 
I want to thank the other City of Plano departments for their support of the festival. Specifically, 
the Police, Fire, Emergency Management, Media Relations, Visit Plano, Marketing and 
Community Engagement, and countless individual staff members who volunteered their time to 
work the event.  
 
 
 













https://www.dropbox.com/sh/7t0toqx2vigsgtp/uTitL47s6a/Suburbia-58.jpg


















When I heard Live Nation was attempting to 
throw a two-day event in Plano, I thought: “Yeah, 
right.” But after spending a weekend at Suburbia 
Music Festival on a few of the 801 gorgeous 
acres of Oak Point Park and Nature Preserve, 
there’s no question that organizers pulled it off. –
Dallas Morning News 



It's not that any of the bands weren't good. It's 
just that the setting was so much better.  --
Central Track 

 
It’s evident Suburbia aims to be DFW’s answer 
to the long-running Austin City Limits…While 
this festival isn’t quite there yet, it’s not hard to 
take a look around at what Live Nation and the 
city of Plano have built on a beautiful site and 
see where they just might have something. –
Forth Worth Star Telegram 



$500,000       One-time contribution 
$125,000       In-kind services 
 
Future Years 

 

$125,000       In-kind, next four years   
$           0       Beginning 2019 
 

 Financial Participation 



Hotel Room Nights x Average Daily Rate   
612 x $72.42 = $44,321 

 

Double Occupancy x Average Daily Spending 
 1,224 x $66.89 = $81,873 

 

Impact from Overnight Visitors   
 

$127,418 

Economic Impact 



2014 Suburbia Music Festival 
Media Analysis  (through June 30, 2014) 
 
 
Media    Placements     Impressions    Ad Value     PR Value 
Print        96      18,999,499      $178,348     $539,185 
Online        29      65,240,599      $277,736     $833,210 
Broadcast    55      2,677,212      $  79,837     $239,746 
  
TOTALS     180      86,917,310      $535,922     $1,612,140 
 



Visit Plano - Online Ad Campaign 
• 1,102,451 Impressions  
• 23,148 Engagements 
• 5,009 Click –Throughs 
 
 



 
Discussed improvements 
• Traffic 
• Drop off location 
• Parking 
• Artists 
• Water 
• Other amenities 

 
Live Nation – 2015 notification by January 1 

 



Questions? 
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