
• Cultivate and manage relationships with media 

• Create effective communication channels 

• Staff media training 

• Crisis Communications 

• Develop media stories 

Media Relations 



• Executive Team 

• Environmental Health 

• Plano Fire-Rescue Officers 

Media Training 



• Toyota 

• TIME 

• Suburbia Music Festival 

Media Coverage 
National Stories 

 



• Michigan Left Turn  
       (TAMIO Award for Excellence in Media Relations) 
 

• Mosquito-Eating Fish 

Media Coverage 
Local Stories 

 



• Horse Rescue 

• “Red” the Neglected Dog 

• Community Block                   

Development Grants 

Media Coverage 
Enterprise Stories 

 



• Managed “crisis” 

scenario when an 

employee became the 

target of a news 

investigation 

Crisis Communications 
 



• Planned & organized 

press conference kicking 

off All in Together, Water 

Smart Plano campaign 

Water Conservation 
Campaign 

 



Media Monitoring 
 



Press Kit / Media Center 
 



 
• Since 12/12/2013  4,812 Media Contacts 
 
• Average  27 Per Week, 6 Per Day 

 
 

• Plano Stories Since 6/1/2014  Total 176 
 

• Print 87, Broadcast 89 
 

• Average  58 Per Month, 11 Per Week 
 
 
 
 
 

Media Contacts 
 



• More coverage 

• Positive stories 

• Transparency 

• Telling our story (TIME and Toyota) to the nation 

Media Goals 
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